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Grass is still summer green in Ocean Park, but (left to right) Paul Buckley,  Alexander Varkonda, and Austin Morley took advantage of  late
November ice to start their pond hockey season.

By Steve Myrick

Edgartown voters are slated to address 20
warrant articles at a December 9 special
town meeting at 7 pm at the Edgartown Ele-
mentary School. While many of the matters
are routine, others should draw considerable
interest, including several articles affecting
affordable housing, additional money to com-
plete an eminent domain land purchase, and
the first step in extending the town’s sewer
system to Island Grove, a large subdivision.

The sewer issue is article 11, a request to
voters to spend $85,000 from the town’s free
cash account for design, permitting, and bid-
ding of sewer work. 

“I’m hoping we’re going to see a large
turnout on the issue of engineering Island
Grove,” said Art Smadbeck, chairman of the
board of selectmen. “It’s very, very important
to the town, and to Edgartown Great Pond. It
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Aquinnah survey targets
wind energy regs

If at first you do not succeed, try, try
again. But first send out a questionnaire.
That is what the Aquinnah planning
board has done, as it begins to re-inflate
the effort to gain voter approval for new
wind turbine regulations and explore a
community wind energy-generating proj-
ect. See Page 4

Bradley Square, water
worries in Oak Bluffs 

Oak Bluffs voters must decide whether
to take back funds for the Bradley
Square project and whether to spend
money on separate engineering studies to
fix Ocean Park and town beaches.

See Page 2

Island soldier’s 
holiday ends

A week before Thanksgiving, while
many people were running errands, Staff
Sgt. Jared Meader was running combat
missions in Iraq. He left the battlefield to
arrive on the Island on November 20. On
leave until tomorrow, he is making every
minute at home count. See Page 6

America’s ‘most expensive
small town’ cuts spending 

Chilmark was anointed this week as
America’s most expensive small town (see
News Briefs, Page 2), but the Chilmark
selectmen want to keep expenses down,
with a flat fiscal 2010 budget.

See Page 23

Havenside’s short-term
wait list dwindles 

Havenside, overlooking Vineyard Haven
harbor, is a four-building apartment
complex that accommodates older Is-
landers, and the waiting list for immedi-
ate occupancy has become a short one.

See Page 3

The shell game
Sam Decker explains the mysteries of

scalloping in a first person account
aboard the skiff Wampum, with scallop-
ers as they fished on Quitsa Pond. From
dredging to culling to shucking, he
shares the experience.

Calendar, Page 17

An artist’s process
Painter Doug Kent, a West Tisbury res-

ident for more than 30 years, shares his
artistic insights with writer Gwyn McAl-
lister. He describes his impressive back-
ground and speaks of motivation, chal-
lenges, and his own critical reactions to
his work. Calendar, Page 13
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By Nelson Sigelman

A long-awaited decision by the Massachu-
setts Court of Appeals provided another wel-
come victory for the West Tisbury board of
assessors in its marathon legal battle with
William Graham, over the valuation of his
Mohu property in Lambert’s Cove. 

On Monday, the three-member Appeals
Court, in a unanimous decision, upheld a
June 2006 decision by the Massachusetts
Appellate Tax Board (ATB) that found that
Mr. Graham’s property tax assessments for

2003 and 2004 were 99 percent accurate.
In affirming the Appellate Tax Board’s re-

jection of Mr. Graham’s appeal from the town
assessors’ valuation of his property, the
court wrote, “On our view of the record, we
are satisfied that the board’s [Appellate Tax
Board’s] findings were based on substantial
evidence and that its reasons for rejecting
much of Graham’s proof were well founded.”

In its decision, the court made clear that it
found that the ATB’s decision, which “credit-
ed the assessors’ explanations regarding the
mass appraisal system it employed and the

application of that system to the Graham
properties and surrounding properties and
neighborhoods” was proper and that its re-
liance on the expert testimony of Kenneth
Croft, a witness in support of the town asses-
sors’ position, was also reasonable. The court
did not similarly credit the testimony of an
expert witness in support of Mr. Graham.

“On appeal,” the court wrote, “much of
Graham’s argument consists of pressing por-
tions of the record favorable to his cause, but
he fails to demonstrate that substantial evi-
dence was lacking to support the board’s

Court finds for town in Graham tax appeal

Continued on Page 7

By Steve Myrick

Keeping it simple this
year. I’m doing a little
browsing, looking for my
off-Island cousins, who like
the Vineyard. 

Joanne Ryan, Edgartown

I got some nice calen-
dars, and a lovely wreath.
The economy is on every-
one’s mind. I’m in the in-
vestment business, so it’s
in my face every day.

Martha Locke, Boston
and Vineyard Haven

I’m very concerned about
the people being let go. So
many people live on the
margin, now they’ve wiped
out the margin. 

Lois Wolf, New York City
and West Tisbury

Looking around, not particularly shopping,
but finding treasures. We’ll limit the amount
of spending for ourselves, unless we get im-
pulsive. We’re still watching the Dow. When
it goes up we’ll spend a little more. 

(left to right) Marion, Christine, and Kerry
McLaughlin, Stonybrook, N.Y

I’m a little more selec-
tive, and I watch the
prices. 

Madelyn Arrington,
Rosedale, N. Y., and 

Oak Bluffs

Continued on Page 28
Continued on Page 10

N utcracker
is here

Gifts and gab: What shoppers
think as economy sinks

GGiiffttss:: RRoommaannttiicc ·· AArrttiissttiicc ·· TTaasstteeffuull ·· CChhaarriittaabbllee

HolidayGivingVINEYARD

NOV/DEC 2008

In Print and online at
www.mvtimes.com

NO RATE INCREASE
FOR DISPLAY ADS

IN 2009

Media Kit 2009



Media Kit 2009

To Advertise, Call 508-693-6100
The Martha’s Vineyard Times, P.O. Box 518, Vineyard Haven, MA 02568-0518

Tel 508-693-6100 • mvtimes.com • Fax 508-693-6000

2 Effective 01-01-2009 · Updated 12-08-2009

www.mvtimes.com

NO RATE

INCREASE FOR

DISPLAY ADS

IN 2009

THE MARTHA’S VINEYARD TIMES
is committed to quality and integrity in writing and
reporting, leadership in the Vineyard community, and
service to customers and readers. Published every week
since 1984, The Times has become the Island’s primary
news and advertising medium.

We deliver
The print and online editions of The Times deliver news,
advertising, and information to more Island residents and
business owners than any media competition. More than
18,000 households get the print edition each week during
the busy season, and approximately 15,000 receive it in the
off-season. The paper is also circulated by mail subscription
to Islanders and summer residents at their off-Island
addresses. It is sold at newsstands Island-wide. Copies are
distributed free to guests at Vineyard inns and hotels. Each
week on mvtimes.com up to 80,000 visitors access the
weekly paper and other features of the web site.

Publishers: Peter and Barbara Oberfest
peter.oberfest@mvtimes.com

Editor: Doug Cabral
doug.cabral@mvtimes.com
News items and letters to the editor:
mvt@mvtimes.com

Managing Editor: Nelson Sigelman
nelson@mvtimes.com

Sports Editor: Don Lyons
don@mvtimes.com

Calendar Editor:
CK Wolfson
ckwolfson@mvtimes.com
Calendar and Community submissions:
calendar@mvtimes.com

Special Publications Editor:
CK Wolfson
ckw@mvtimes.com

Photo Editor: Mae Deary
photos@mvtimes.com

Directory Advertising:
Business, Health & Fitness, Wedding
Danielle Zerbonne
danielle@mvtimes.com
or Carrie Blair Waltersdorf
carrie@mvtimes.com

Display Advertising Sales:
Carrie Blair Waltersdorf
carrie@mvtimes.com

Danielle Zerbonne
danielle@mvtimes.com

Real Estate/Web Advertising:
Chris Roberts
chris.roberts@mvtimes.com

Classifieds/Subscriptions:
Linda Wood
class@mvtimes.com

Accounts Receivable:
Sue Fletcher
sue@mvtimes.com

Production Manager:
Tara Kenny
tara.kenny@mvtimes.com

Circulation Manager:
Jim Osborn
jim@mvtimes.com

Web Administration:
Rick Mello
rick.mello@mvtimes.com

TABLE OF CONTENTS
Reaching the People You Need to Reach ....................2

Classified, Legal, and Directory Advertising.................3

Real Estate Advertising ................................................4

Display Advertising .....................................................5

Vineyard Visitor...........................................................6

Special Publication Advertising....................................7

Community Works / Community Reports ...................8

TabOn® Ads (Stickies on front page) ............................9

Pre-printed Inserts.....................................................10

Ad Dimensions..........................................................11

Ad Specifications.......................................................12

OUR STAFF

December 4, 2008
The Martha’s Vineyard Times

Page 13

CA L ENDAR

Artist Doug Kent has led an

interesting life: Massachu-

setts born and raised, time

spent in Boston, New York and

Mexico, exhibits in places such

as San Francisco, Australia,

Europe, Tokyo, and more than

30 years in West Tisbury. Still,

he seems to thrive in the quiet

and solitude of the Island.

He studio is a converted

barn in West Tisbury, on an

isolated plot of land where his

only company in the off-sea-

son is a couple of horses and

a cat. Although his creative

talent takes him in many di-

rections, his work reflects his

centeredness.

Mr. Kent’s style evolved qui-

etly from animal studies,

reminiscent of folk art. His

latest series of mixed-media,

gestural landscapes contains

the symmetry that has re-

mained a consistent element

in his designs, as well as the

use of a stabilizing arc that

reoccurs throughout much of

his work.
His animal series depicts

dreamlike scenes with crea-

tures of the woods and farm-

yard, posed serenely atop

gently undulating hills in soft

landscapes. The scenes are

mystical and almost fable-

like.
Mr. Kent has moved on

from his paintings of ani-

mals, although he still pro-

duces many of the popular

figures on large Asian wood-

en bowls available at Grana-

ry Gallery in West Tisbury.

He admits that the pieces

keep him afloat financially,

and allow him to continue

experimenting with other

styles.
Says the artist. “For me,

the important thing is the ap-

plication of the paint. It really

doesn’t matter to me so much

about the subject matter —

that kind of just happens.

The references are land-

scapes, but I’ve expanded

them into becoming some-

thing else. Whatever drives

that, drives that.”

His artistic motivation re-

mains fresh. “It doesn’t make

sense to keep painting the pig

in different colors.” He contin-

ues, “If you play the piano,

you can keep playing all

kinds of things, but you want

to keep playing better and

keep on challenging and

pushing yourself.”

The metaphor is appropri-

ate, as it combines Mr. Kent’s

love of music and art. As a

student at the Worcester Art

Museum School in the 1960s,

he was hired to create

posters for rock shows in

Boston at the famed 60s

rock venue, Boston Tea Par-

ty, artwork he describes as

psychedelic. His work was

successful enough to gener-

ate an offer to do similar

work in New York City, but

he turned it down in favor

of coming to the Vineyard.

He started spending sum-

mers on the Vineyard after

visiting here with a former

instructor. “There was an

extraordinary group of peo-

ple here,” he recalls.

Through the manual labor

jobs he took to support

himself as an artist, Mr.

Kent says, “I got to know all

the real Islanders.”

It was while he was deliver-

ing freight for Carroll’s

Trucking that he also got to

know a lot of the out of the

way places on the Island that

he still references in his

work. “I think it’s a special

light here,” Mr. Kent says.

He recalls his first day on

Island. He was walking

around Oak Bluffs during a

foggy morning and chanced

upon the Campgrounds. “I

thought I’d walked into an-

other century,” he says. “I

was expecting to see Elmer

Gantry.”
Although you might not be

able to pin down the exact Is-

land location in Mr. Kent’s

work, the mystical quality of

the Vineyard is certainly

there, and the special light

that the artist describes is of-

ten the defining element.

He employs a unique,

rather untraditional tech-

nique that layers watercolors,

oils and acrylics. In Mr.

Kent’s current Reed Series,

inspired by the view of Great

Pond seen through a curtain

of tall grasses, he uses acrylic

paints in earthy colors, creat-

ing a softness to the lines of

the reeds. He creates an ethe-

real central light by using lin-

ear applications of white oil

paint.
Mr. Kent says, “The exciting

part is coming in here day to

day not really knowing. With

a series like this, the varia-

tions and the doors that open

are endless.”

The latest paintings in the

Reed Series are quite a depar-

ture from their impressionis-

tic predecessors. In “First

Garden,” the lines are still

there, but they have been

transformed into individual

representations of trees and

grasses in bold colors. Mr.

Kent’s defining arc has been

inverted to represent the land

almost as an embracing bowl

holding the natural elements.

“I try to work as much as I

can,” says Mr. Kent, whose

large studio space is surpris-

ingly immaculate and orderly.

A perfectionist, the artist con-

fesses to being his own

harshest critic. “You can work

on something for seven or

eight hours, then you can

come in the next day and

think ‘What did I do yester-

day?’ There’s no one to tell

you you didn’t do a good job.

You’re on your own.”

His critical judgments ex-

tend to his finished pieces. “I

have a hard time hanging my

own work,” says Mr. Kent. “I

always want to fiddle with it.

Once it’s in someone’s hands,

I still feel the same way, but I

don’t say anything. I keep my

mouth shut.”

During the summers, he

exhibits his work in his

gallery nearby. “It’s great

when you can just really

work.” he says, “I love getting

up and reading for a while

and then coming in and

working. Maybe going to eat

and then working as late as I

want. It’s not like ‘Oh, it’s six

o’clock — we’re closing.’ It

doesn’t shut down.” �

Comment on mvtimes.com

ARTISTS, OPENINGS, SHOWS, PREVIEWS

GALLERIES
AN ARTIST’S PROCESS: DOUG KENT

By Gwyn McAllister

PHOTO BY LYNN CHRISTOFFERS

The artist in hisWest Tisbury Studio.

Come visit us at Featherstone, off Barnes Road, 1/4 mile toward

Oak Bluffs from the four-way stop on the Edgartown/Vineyard Haven Road.

Questions? Call 508-693-1850 or visit us online at Featherstonearts.org.

Featherstone 6th Annual

Holiday Gift Show
November 22–December 19

Noon–4 pm Daily

Holiday Refreshments

Twenty or more Vineyard artists offer affordable artistic gifts priced from

$5–$250. Gifts galore – including artwork, notebooks, cards, cartoons,

unique soaps, linens, gift boxes, jewelry, pottery, photography,

placemats, paintings, posters, purses, wooden boxes, rattles, clocks,

wine stoppers, fleece wear, stocking stuffers and chocolate!

All sales benefit Vineyard artists and Featherstone,

which is a not-for-profit year-round art center.

Painting by Mary Stevens

PHOTO COURTESY OF DOUGKENTPAINTINGS.COM

“Deer Dog andThree
Trees”

“It doesn’t make sense

to keep painting the

pig in different colors.

If you play the piano,

you can keep playing

all kinds of things,

but you want to keep

playing better and

keep on challenging

and pushing yourself.”

Calendar
Events, Entertainment, Galleries,Community

November 26–December 3, 2008
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There were lots of helpers on hand last year to build a scarecrow.

Flock to
Felix Neck’s
annual Fall
Festival
Story page 10

Bouncing

basketballs

The interscholastic boys

basketball season tips off

Tuesday as the Edgartown

Eagles fly into Oak Bluffs to

take on the Blazers and the

Charter School visits West

Tisbury.

The interscholastic girls

basketball season opens a

week later, Wednesday, Dec.

17, when Edgartown is home

to Oak Bluffs.

Youth hockey ups

& downs
The M.V. Youth Hockey

Junior High team of the

Neponset Valley League skat-

ed in the league’s Goblet

Tournament over the week-

end, went undefeated and

claimed the championship

trophy.

Friday, at Foxboro, the M.V.

junior highs defeated the Tri-

County Saints, a PeeWee B

team, 4-2.

The next day they dethroned

the NEH Kings, also a PeeWee

B squad, 5-2, and eclipsed the

Coastal Stars, 7-0, at Foxboro.

Sunday, the Vineyarders

squeezed by the Kings in the

tourney final, 2-1, claiming

the tourney trophy.

The Junior Highs won de-

spite playing with two injured

players — Tyson Araujo and

Andrew Carroll — whose gutsy

efforts inspired their team-

mates. The parsimonious de-

fense featured Alexander

Vukota, Marco Petricone, Matt

Davies, and Callie Jackson.

The offense that would not be

denied included Tyson Araujo,

Andrew Carroll, Austin Mor-

ley, Niklas Kent, Mike Mazza,

Dorian Johnson, Emerson

Mahoney, and Barry MacDon-

ald.
Noah Kleinhenz was out-

standing in goal. Brian Frazer

scored the game-winning goal

Sunday.

Also last Friday, the M.V.

Bantams bowed to the Paw-

tucket Pirates, 3-1, and the

M.V. Squirts played to a 1-1

tie with the Tri-County Saints.

At Raynham, the M.V.

Squirts lost to the Black Con-

quistadors, 3-6.

Saturday, it was M.V.

Squirts 3, Brockton Squirts 1

at Foxboro. At Raynham the

M.V. Bantams lost to Nor-

wood, 5-1 and to Global Hock-

ey, 4-1.

Sunday, the M.V. Squirts

took the bronze trophy with

an impressive 9-1 win.

At Raynham the M.V. Ban-

tams were shaded by the

Global Hockey Bantams, 3-2.

$100 winners of the calen-

dar fundraiser include: Randy

Delaen, Debra Levesque,

Aubrey Ashmun, Doug Davie,

Bill Dyer, Howie Sashin, Shel-

by Punte, Margaret Serpa,

Adam Cob, Sahron Jackson,

Audrey Leaf, Greg McCarron,

Linda Wallace, Paul Haring-

ton, and Carl Van Rooyen.

Winning $200 were Charles

Rogers and Rocco’s Restau-

rant. Ann McCarron won

$500.

M.V. Youth Hockey will offer

a goalie clinic on Sunday,

Jan. 4 with Louis Chabeau.

The clinic will last two hours

and is free for Island stu-

dents. It has been funded by

an anonymous donor.

Gun time at the

R&G
Steven Carlson of Vineyard

Haven proved to be the

sharpest sharpshooter at the

M.V. Rod & Gun Club’s annu-

al fall competition and

claimed the Top Gun Award.

Steve was best in the two

categories of standing deer

and slug turkey, for which he

was presented a special

plaque.

Tom Hamlon of Edgartown

finished second and Richard

Carlson, Steve’s father, was

third.
Diehard gunners braved the

cold and rainy conditions to

sight in their shotguns for the

deer season that began at

dawn Monday and vied for

hams donated by Cronig’s

Market. Steve, Tom and Mike

Ferry had top scores in the

standing deer category, win-

ning the hams.

This Sunday, Dec. 7, the

R&G will hold its annual

Black Powder Shoot, an op-

portunity for shooters with

black powder firearms to hone

their skills. Both primitive

and modern black powder

firearms may be used.

The Club will present a new

award of a plaque and $100

called the Bill Nicholson

Award to the best black pow-

der shooter. The award is giv-

en by Bill’s long-time friend,

Eddie Belisle.

The public is invited to at-

tend and enjoy this interest-

ing event. For more informa-

tion, call John Durfee,

508-696-9936.

Matt joins the club

Friday, Matt Tobin of

Chilmark dropped 25 clay pi-

geons in a row, a perfect skeet

shooting round, and automat-

ically became a member of the

MV Rod & Gun Club’s Skeet

Straight Club.

As a Straight Club member,

Matt’s name is engraved on

the club’s permanent trophy

and he receives a 25 straight

pin. Matt’s hat was riddled

with buckshot by fellow club

members in friendly and

memorable recognition of his

accomplishment.

A Lesson in

Sportsmanship

Congratulations to MVRHS

junior Patrick Hart, a mem-

ber of the school’s football,

basketball, and lacrosse

teams and now a worthy re-

cipient of $300 and a recogni-

tion plaque from the MIAA for

his essay, “The Ultimate Fan.”

Pat’s essay, inspired by his

three year-old sister, Kailyn,

received second place honors

in the 8th annual MIAA Stu-

dent Sportsmanship Es-

Page 8
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SPORTS
By Don

Lyons

It did not take a major prophet to read the

signs indicating which football team would

prevail, Tuesday, on Taunton high school’s

brand new rug. The Vineyard scored on its

first three possessions and Monument, aka

South Boston, alias the Knights, gained mi-

nus two yards in the first quarter of play.

“Weighed in the balance and found wanting,”

indeed.

To some the scene was reminiscent of the

Nantucket game, when the Whalers suited

only 18 players. Southie’s sidelines were

similarly sparsely peopled.

The Knights were visibly tired in the sec-

ond half. Not only were they short on subs,

but they had played their traditional rivals,

East Boston, within the week on Thanksgiv-

ing Day.

At the half the score stood at 20 – 8, M.V.

Southie would post two touchdowns before

the final whistle, the first on an 11-yard

floater put up for grabs into the end zone

and snagged by Akeem George. They scored

again late in the final period after Coach

Donald Herman had pulled the Vineyard

starters.

The Vineyard defense effectively contained

the Knights’ vaunted running game and Pat

Hart was especially visible rushing and sack-

ing the quarterback(s).

The Vineyard’s 42 points came on three

scoring runs by quarterback Mike McCarthy

— from six, four, and nine yards out — and

a 36-yard pass to Randall Jette. Other

touchdowns were scored by Cody Brewer

and Matt Costello. Extra points were added

by McCarthy, Jette, and kicker Brooks

Billingham.

The convincing 42-14 win earned the Vine-

yarders a ticket to the Super Bowl this Sat-

urday, at Bentley College, Waltham, against

the Amesbury Indians, who shut out the

Whittier Wildcats at Cawley Stadium, Lowell,

34-0, Tuesday.

Continued on Page 9

On to the Super Bowl

PHOTOS BY RALPH STEWART

Micah Agn
oli clears t

he way. So
uthie Coa

ch Sean G
uthrie cre

dited the M
.V. offensiv

e line with
“opening h

oles time

and again.”

Cody Brew
er scored

one of the
Vineyard’s

six touchd
owns.

Coach He
rman rem

inds his ch
arges that

the

team has one m
ore impor

tant hurdl
e to clear.

SPORTS HIGHLIGHTS

Randall Jet
te ran

under a 36
-yard pass

from Mike McC
arthy,

scoring six
in the

second qu
arter.

By Steve Myrick

Island business owners offer mixed re-

views on the level of early summer busi-

ness. Many of those contacted by The Times

cited the high cost of fuel as a factor in the

decisions of many summer visitors.

Leslie Hewson, owner of Mediterranean,

an upscale restaurant in Vineyard Haven,

echoed the view of many Vineyard mer-

chants. “June is a very fickle month,” she

said. “I had a very good month, all but three

days up from last year. I do see that people

are cautious. I do see they’re being choosey

PHOTO BY RALPH STEWART

At a warm welcome at the airport yesterday morning, Jeanette A
ndrews greets her brother, Staff Sgt. Randy Dull, just r

eturned from Iraq.

A color guard of Island veterans also turned out. See Pa
ge 26.

By Pat Waring

In a simple, long white dress, with an

unassuming air, a shy smile, and a voice as

big as Symphony Hall, Katie Ann Mayhew,

16, of West Tisbury won the first-ever

Boston Pops High School Sing-Off competi-

tion Tuesday night. With her impeccable

performance of “Being Alive” from “Compa-

ny” by Stephen Sondheim, the Martha’s

Vineyard Regional High School sophomore

prevailed over an initial field of more than

200 contestants from across the state. She

will sing with the Pops orchestra at its an-

nual July Fourth celebration on the Boston

Esplanade topped off by its legendary fire-

works display, and at a festive preview con-

cert July 3, also on the Esplanade.

“It kind of defines big break,” said con-

ductor Keith Lockhart, as he introduced

performances by the three finalists at a

packed Symphony Hall. “The winner will

sing before a crowd of 500,000, not count-

ing the millions watching on television.”

Mr. Lockhart said that the Sing-Off was

created “to shine a spotlight on outstand-

ing, talented, young people across the state

of Massachusetts,” and the parents and

teachers who support their work, and that

the level of talent had been outstanding.

The competition began in May, when

judges chose 22 out of some 250 entries for

the first elimination round, based on audi-

It’s fireworks in Boston
for Katie Ann Mayhew

Island tourists
spend, but very
cautiously
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Journalists report on
the news

To celebrate its
quarter century
milestone, The Times

will host a free sum-

mer speaker series
in the Chilmark
Community Center
featuring experi-
enced journalists. They will speak about

what they do, how they do it, and what

changes they expect to see in the years

ahead.
The series begins with Chris Wallace of

Fox News Sunday on Thursday, July 10.
See Page 3

More distance from parks
wanted for sex offenders

Tisbury selectman Jeff Kristal aired a

proposal Monday to keep registered sex

offenders at a set distance from town

parks and schools. Not everyone thought

it was a good idea. See Page 4

Tisbury’s traffic maven
Eloise Boa-

les is a full-
time, year-
round traffic
officer with
the Tisbury
Police Depart-
ment. Spend
a day with her
and you will see it is one of the toughest

jobs in town. See Page 39

Sheriff ’s Meadow
welcomes Adam Moore

The Sheriff’s Meadow Foundation

Thursday officially welcomed new execu-

tive director Adam Moore on one of its

loveliest properties. The departure of

long-time executive director Dick John-

son was more muted. See Page 7

A model life

Tom Hale, former owner of the

Martha’s Vineyard Shipyard and designer

of the Vineyard Vixen, has been part of

Island boating scene for more than 40

years. At 83, the Vineyard Haven resi-

dent keeps busy building scale-model

replicas of historic ships.
Calendar, Page 21

Play on
Ready to celebrate the Fourth of July,

the Vineyard Haven Band, a volunteer

non-profit organization, enters its 141st

season playing in parks in Oak Bluffs

and Vineyard Haven.
Calendar, Page 14
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www.mvtimes.com
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Home for the Fourth

New
Home
and
Garden

Calendar, Page 15
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By Janet Hefler

July Fourth has always been the holiday

associated with flag-waving. For Louise

Yapp of Vineyard Haven it’s a year-round

tradition.
Although they may not recognize the

name, passing motorists know Louise as

the smiling elderly lady who waves a flower

and flag bouquet at passers-by as she

walks the bike path on Edgartown-Vineyard

Haven Road.

“People come up to me in stores, and say,

oh, you’re the flower lady, or the flag lady,

or the walking lady —I’ve been called every-

thing,” Louise said last week in an interview

in her home. “All these people who don’t

know my name but remember me when

they see me in the stores, they’re my

friends.”
Some motorists stop to chat with her,

some have sent notes, and one year at

Christmastime, a man gave her a small

Continued on Page 26
Continued on Page 22

Continued on Page 13

Red, white and seldom blue, flag-waving lady celebrates life

LouiseYapp with her greeting bouquet.
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Community Chorus
ends season this Saturday

REACHING THE PEOPLE YOU NEED TO REACH
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LEGAL ADVERTISING

Classified Liners:
FIRST INSERTION:

Up to 15 words, $16 · 16–30 words, $21 · 31–45 words, $26 · Over 45 words, $.60 per word

ADDITIONAL INSERTIONS:
Up to 15 words, $14 · 16–30 words, $19 · 31–45 words, $24 · Over 45 words, $.55 per word

SPECIAL AUTO/BOAT/MOTORCYCLE RATE
Up to 30 words, 8 weeks, $64 (photo included at no additional charge, additional photos are $4/each).

Classified Display:
$28 per column inch

Deadline: Tuesdays, 12 noon.
Contact Linda Wood at 508-693-6110 or e-mail: class@mvtimes.com

$.45 per word
Contact Linda Wood at 508-693-6110 or e-mail: class@mvtimes.com

DIRECTORY ADVERTISING

BUSINESS DIRECTORY
HEALTH & FITNESS DIRECTORY

WEDDING DIRECTORY
3 Sizes Available:
1” at $25/week
2” at $40/week
3” at $60/week

Ads run for a minimum of 12 weeks
Ads run until further notice, must call to cancel

Every 16 weeks, your ad qualifies for
a FREE spotlight. Call for details.

Deadline: Monday, 10 am

$25
1.917” wide by 1” tall

1.917” wide by 2” tall

1.917” wide by 3” tall

$40
$60

Contact Danielle Zerbonne or Carrie Blair Waltersdorf (danielle@mvtimes.com or carrie@mvtimes.com)
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Real Estate Liners:
FIRST INSERTION: Up to 15 words, $16 · 16–30 words, $21 · 31–45 words, $26
Over 45 words, $.60 per word
ADDITIONAL INSERTIONS: Up to 15 words, $14 · 16–30 words, $19
31–45 words, $24 · Over 45 words, $.55 per word
UNLIMITED LINERS: $5,720 ($110 per week) Must commit in writing.
Customers committing to volume contracts will receive the same discount on the Unlimited Liners contract.

Deadline: Fridays at 5 pm
Contact Linda Wood at 508-693-6110 or e-mail: class@mvtimes.com

Real Estate Modular Display:

60 MODULES TO A PAGE

Your ad can be any combination of modules.
*Certain restrictions apply.

9

12

4

15

2

1 module: $50 • 2–15 modules: $35/module
16–60 modules: $30/module
Color: add 30%
See page 11 for ad dimensions
Prepay discount: 10%

Scans: Flat rate; one-time charge of $10 per scan
Deadline: Fridays at 5pm
(If you miss a deadline, we will gladly try to accommodate you.)

Contact Chris Roberts at 508-693-6100 ext. 32

If you’re in the real estate market Or you’re in the market for real estate,

mvtimes.com/real-estate
Extensive Listings + Fresh/Refreshed Data + Reviews of the Real Estate market On-Island + The place to look for Real Estate on M. V.

Contact Chris Roberts
for rates and more information

chris.roberts@mvtimes.com

Package rates available
for print and web advertising.

REAL ESTATE MARKETPLACE - WEB ADVERTISING
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YOUR MESSAGE, WITH IMPACT!
The Times employs a modular system for display advertising. Each printed page comprises 60 modules.

Combine modules, as you choose, to build your message economically and with impact.

Deadline: Mondays, 12 noon
(If you miss a deadline, we will gladly try to accommodate you.)
Advertising Sales Representatives:
Carrie Blair Waltersdorf: carrie@mvtimes.com
Danielle Zerbonne: danielle@mvtimes.com
Chris Roberts: chris.roberts@mvtimes.com

MVT to scale
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Your ad has more
impact in The Times!

Color: add 30%
Placement Charge: add 15%
Scans: one-time charge of $10 per scan
Prepay discount: 10% (including credit cards)
Non-profit Special: Receive 10% Off
on monthly statements (must provide tax id #)
For political advertising: information and rates,
please visit www.mvtimes.com/advertising/political.php
Times graphic artists will design ads for our print and online customers.
There is usually no charge beyond the space rate for these services, although modest fees may be
added for photographs taken by Times photographers for advertisers. Prices quoted to advertising
customers or their agents by Times sales representatives include all charges, net of all applicable
Times discounts.

See page 11 for ad dimensions

1 module: $60 • 2–15 modules: $45/module
16–60 modules: $40/module

1/2 Page: $1,140 • Full Page: $2,100
Volume Discounts based on the

2009 calendar year:
100–199 modules: 5% • 200–599 modules: 10%
600–999 modules: 15% • 1,000+ modules: 20%
(Must commit in writing to receive volume discounts)

Combine modules from ROP advertising, Vineyard Visitor,
and special publications to reach volume discounts.

Broadsheet to scale
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They’re on the ferries!
Be a part of the most popular vacationers’ publication
available on Martha’s Vineyard.

They’re flying off the shelves!
25,000 copies were distributed for the 7/30/07 issue alone.

May 7 • June 25 • July 30 • August 27 • November 26 • Winter 2010
Buy 4, get 2 free is based on the in-season issues (5/7, 6/25, 7/30, & 8/27) and includes 2 issues for FREE
(11/26/08 and Winter 2010 date to be announced) which guarantees year-round circulation on the ferries.

vineyard

Visitor
FREE

NOVEMBER 26 – JANUARY 22

SHOPPING · DINING · INNS · ISLAND MAPS · BUS ROUTES · BEACHES · ENTERTAINMENT · CALENDAR OF EVENTS

www.mvtimes.com

Special holiday section PAGES 27–37

Holidays on the Island: What to do, Where to go PAGE 7

1/12 page: BUY 4, GET 2 FREE: $1,000/year
11  iissssuuee  ==  $$440000 22  iissssuueess  ==  $$660000 33  iissssuueess  ==  $$887755

1/6 page: BUY 4, GET 2 FREE: $2,000/year
11  iissssuuee  ==  $$660000 22  iissssuueess  ==  $$11,,110000 33  iissssuueess  ==  $$11,,557755

1/4 page: BUY 4, GET 2 FREE: $3,000/year
11  iissssuuee  ==  $$11,,000000 22  iissssuueess  ==  $$11,,880000 33  iissssuueess  ==  $$22,,440000

1/2 page: BUY 4, GET 2 FREE: $4,000/year
11  iissssuuee  ==  $$11,,330000 22  iissssuueess  ==  $$22,,440000 33  iissssuueess  ==  $$33,,330000

Full page: BUY 4, GET 2 FREE: $5,000/year
11  iissssuuee  ==  $$11,,660000 22  iissssuueess  ==  $$22,,880000 33  iissssuueess  ==  $$33,,990000
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Prepay discount = 10%, including credit cards

Vineyard Visitor Ad Sizes
Twelfth Page-Vertical—12P-V – 1.615"W x  3.063"H

Twelfth Page-Horizontal—12P-H – 3.337"W x  1.488"H
Sixth Page—6P – 3.337"W x  3.063"H

Quarter Page-Vertical—QP-V – 3.337"W x  4.639"H
Half Page-Horizontal—HP-H – 6.784"W x  4.639"H

Half Page-Vertical—HP-V – 3.337"W x  9.367"H
Full Page—FP – 6.784"W x  9.367"H

2-Page Spread ad (across gutter)—DBL-P –14.319”W x 9.367”H

HP-H
12

HP-V
12

QP-V
6

6 P
4

12 P H – 2

Full Page – 24 Modules

12 P
V
2

Sign up by April 11 for this all
inclusive 6-issue VV package rate

CALENDAR OF EVENTS · DINING · INNS · ISLAND MAPS · BUS ROUTES · BEACHES & TRAILS · ENTERTAINMENT

vineyardVisitor

FREE

JULY 31—
AUGUST 27

SHOPPING · DINING · INNS · ISLAND MAPS · BUS ROUTES · BEACHES · ENTERTAINMENT · CALENDAR OF EVENTS
www.mvtimes.com

Martha’s Vineyard Festival: Maps & info, pages 24–25

VV Pages 07312008 01-23:VV  7/21/08  2:03 PM  Page 1

THIS YEAR

ALL COLOR IS FREE

BEST DEAL!
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Postal Customer  •  Pre-sort Standard EECCRRWWSSSS US Postage Paid  •  ©2007 The MV Times Corporation

T H E  S E V E N T H  A N N U A L  M A R T H A ’ S  V I N E Y A R D  T I M E S

F O R  F I S C A L  Y E A R  2 0 0 7

VINEYARD
PROPERTY VALUE$
O U R  M O S T  A N T I C I P A T E D  S U P P L E M E N T

$5

The Island-wide Menu Guide
Feature your menu year-round in our comprehensive menu guide!

Publication Dates: June 4 • August 13
1/2 page = $800/year • Full page = $1,500/year

Vineyard Property Values (Tax Guide)
Our most anticipated supplement!

Coming this Fall - date to be determined
1/8 page = $250/issue • 1/4 page = $375/issue • 1/2 page = $700/issue • Full page = $1,200/issue

Home and Garden:
Publication Dates: April 16 • July 16 • October 8

1/8 page = $350/issue • 1/4 page = $500/issue • 1/2 page = $850/issue • Full page = $1,400/issue

Art
Publication Dates: July 2 • August 6

TThhiiss  YYeeaarr  --  HHeeaavviieerr  PPaappeerr  --  IImmpprroovveedd  CCoolloorr
Call for more information and rates

See page 11 for ad dimensions
All listed rates are black and white • color = add 30% • prepay discount = 10%

Inquire about Special Sections – Buesiness, Meet Your Merchant, Health and Fitness, Go Vineyard, Derby, Last Night, First Day; Tivoli Day; Christmas in Edgartown.

Other Special Publications:
55 Plus Times: Published on the last Thursday of every month
The Class of 2009: June 18  • Agricultural Fair: August 20
Holiday Giving: November 25 •  Island Holidays: December 10
1/8 page = $250/issue • 1/4 page = $375/issue • 1/2 page = $700/issue • Full page = $1,200/issue

Ask about our Holiday Advertising Package – it’s a great deal!
GGiiffttss:: RRoommaannttiicc ·· AArrttiissttiicc ·· TTaasstteeffuull ·· CChhaarriittaabbllee

HolidayGivingVINEYARD

NOV/DEC 2008
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CONNECT WITH YOUR COMMUNITY
You work hard to bring the best services and events to the most
people, and The Times works hard to get your message out to all
Islanders and visitors - in print through our certified circulation of
15-18,000 postal customers (by far the largest on the Island) and
on the web, to our more than 1 million visitors to mvtimes.com.
We also provide discounts and outstanding staff support to help
community nonprofit organizations meet their goals. And now,
The Times has developed two new and exciting ways for you to
tell your organization’s story.

Community Works is a special Times supplement
to be published wice this year on June 25 and July 30.
Community Works will publicize Island nonprofits, and will
include ½ and full-page spaces for community organiza-
tions to get their stories, their accomplishments and their
summer event schedules in front of both year-round and
visitor constituencies. The prices for nonprofit organiza-
tions are very reasonable, to encourage everyone to partici-
pate. And, by joining with TicketsMV.com and its unique
season-long calendar and interactive event ticket feature,
Community Works will incorporate your events, in print and
on mvtimes.com, to reach the broadest possible audience. 

To advertise, call Carrie or Danielle at 508-693-6100

Community Reports The Times has developed another dis-
tinctive opportunity for Island nonprofits for a more differentiating
and much more expansive communication. These 4+ page
Community Reports supplements will be unique to your organization
and their impact will be assured, because their audience – The Times’
full circulation – is guaranteed. In addition to giving community
organizations a very big canvas and total community reach, to year-
rounders and seasonal visitors, the Times will share its economies of
scale to make this innovative means of communicating cost-effective
as well. Please call to dicuss pricing and the best options for your
organization.

Call Carrie or Danielle to talk about this opportunity.
508-693-6100 ext. 23, Danielle at ext. 35

Page 8

The Martha’s Vineyard Times  | Community Works — 2008

©Bill Ewen

Check it Out!

 

Support Martha’s Vineyard Community Services

Community Services Supports Martha’s Vineyard

MARTHA’S VINEYARD COMMUNITY SERVICES

ANNUAL REPORT

2007

Half Page Full Page
Advertising Rates $1,000 $1,500
Nonprofit Organizations $500 $800

See page 11 for ad dimensions
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Gain great visibility with our 
Front Page TabOn® ads

REQUIREMENTS:
1. Place your request with your MV Times account representative 4 weeks in advance.

2. The Martha’s Vineyard Times can either create your ad and send it to the printer or you 
can have an agency create your ad, and either send it to us or directly to the printer. 
(If you or your advertising agency are managing the printing, TabOn® ads must be delivered
to the address listed in #4 below. These must arrive on the Monday prior to the issue you 
want to be in.

3. E-mail your ad to your ad representative:
carrie@mvtimes.com, chris.roberts@mvtimes.com or danielle@mvtimes.com

4. All TabOn® Ads must be delivered to Community Newspaper Company on the Monday
prior to the insertion date. (Insertion date is the Wednesday before the publication date)
Community Newspaper Company, 475 Washington Street, Auburn, MA 01501

Attn: Chuck DeLeo. Receiving hours: Monday–Friday, 8 am to 4 pm, 508-626-4486

Call your ad representive for pricing and more information.

Bleed area - Pink Line
Extend all bleeds to this line
(Bleeds are if the color runs off the edge
of the stickie)

Trim Area - Blue Line
This is the finished size of the ad. All
stickies will be trimmed to this size.

Trim Area - Yellow/Black dotted Line
This is the finished size of the ad. All
stickies will be trimmed to this size.

3” x 3”
All important information should be

placed 1/8” inside of this area.

If your ad has a bleed, be sure to
extend the color beyond the trim
line, and add a bleed area before

making your PDF.

Templates can be downloaded
online at mvtimes.com

By Nelson Sigelman

A letter from the Aquinnah zoning officer
to the chairman of the Wampanoag Tribe of
Gay Head (Aquinnah) reprised an earlier
zoning dispute that ended in a legal battle
that was ultimately settled by the Massa-
chusetts Supreme Judicial Court (SJC). In
his July letter, the Aquinnah building in-
spector and zoning officer wrote that the
tribe had failed to obtain permits for three
development projects and was in violation of
town bylaws and state building codes.

The July 25 letter from Jerry Wiener, town
zoning officer, said that if the Tribe did not
submit complete, original applications, not
copies, for all three permits immediately,
the town would be forced to take legal ac-
tion.

Mr. Wiener wrote that he had made sever-
al requests for the necessary paperwork, but
received no response. He wrote that the
buildings — a shed on the Cook property,
the Tribe’s Community Center, and the MET
tower, a meteorological test tower erected to
gauge the potential for wind turbines —
must all be permitted and inspected, in ac-

cordance with state laws and Aquinnah zon-
ing bylaws in force in 1983.

The date references the year all parties in
a complicated land case, brought by repre-
sentatives of the then as yet unrecognized
tribe, reached agreement.

The 1983 settlement agreement that led to
federal recognition of the Wampanoags, was
signed by the Tribe, the Gay Head Taxpay-
ers Association (since renamed the Aquin-
nah/Gay Head Community Association
Inc.), the town, and the state. It specifically
provides that the settlement lands shall be
subject to all federal, state, and local laws,
including town zoning laws, state and feder-
al conservation laws, and the regulations of
the Martha’s Vineyard Commission.

Seven years ago, in the winter of 2001,
the Wampanoag Tribe erected a small shed
on the Cook property without a town build-
ing permit. The resulting legal battle
reached the SJC.

In December 2004, the state’s highest
court ruled that the tribe, then the only fed-
erally recognized Native American tribe in
Massachusetts, was not immune from zon-

By Pat Waring

The 147th annual Martha’s Vineyard
Agricultural Society Livestock Show and
Fair opens this morning for a packed four-
day run culminating weeks of preparation
by Fair staff and volunteers and anticipa-
tion by Islanders and visitors young and
old. “Home Grown Favorites” is the 2008
theme, reflected in Caryn King’s bright
poster showing a smiling child bringing her
best livestock and flowers to enter in the
Fair. The cheerful design will soon be seen
throughout the Fairgrounds on tee-shirts
and as posters on fair patrons’ walls.

By Wednesday afternoon the rides were
erected and ready to spin, local booths
built, the animal barn open for occupants,

and the Ag Hall prepared to display hun-
dreds of entries which began arriving at
noon.

Fair Manager Eleanor Neubert and her
staff are expecting big crowds after last
year’s record-breaking attendance of 30,380
paying customers. The high number does
not even include those who entered on Agri-
cultural Society memberships and other
passes. 

“Judging from the interest in entries, it
looks like it’s going to be a very good and
well-attended Fair,” said Ms. Neubert on
Tuesday. “It has to be Fair weather, warm,
maybe a little bit overcast. And we’re hoping
for many happy fairgoers, to be entertained,
educated, and have fun.”

Something for everyone
The traditional August event means dif-

ferent things to different people, but Vine-
yarders and visitors alike look forward to it
every year. For Fair staff and volunteers the
beginning of August brings hard work to get
everything ready for opening day. Young-
sters rush to the Ag Hall to sign up for se-
curity or trash detail and the youngest ones
become “runners,” carrying entries to their
appointed locations. Gardeners and farmers
scan their produce and flowers for those
perfect specimens to enter. Artisans, wood-

PHOTO BY RALPH STEWART

Young and older prepare to be judged. Yesterday afternoon, Ag Fair officials accepted entries. Judges began work this morning.

By Janet Hefler

The Tisbury selectmen split 2 to 1 on a
vote last week to ban Storm, a Siberian
husky, from town as of September 1 after
he was caught running loose twice in viola-
tion of a six-month restraining order.

On Friday, only three days after the se-
lectmen made their difficult decision, Storm
ran away from owners Ken and Nina
Garde’s home on West Spring Street, re-
turning to kill chickens again on a property
on Chase Road.

Tisbury Animal Control Officer (ACO)
Laurie Clements said she received the first
of two calls from one of the Gardes’ neigh-
bors on West Spring Street at 4:55 pm on
August 15. He reported that two huskies
were loose and running towards Lake
Street. In addition to Storm, the Gardes
were caring for an eight-month-old female
puppy he sired named Mussa that belongs
to their daughter Rebecca.

After closing the animal pound and driv-

Final rampage
ends banned
dog’s reprieveTown-tribe issues resurface

The Martha’s Vineyard 

TIMES
Thursday, August 21, 2008 Volume 25, Issue No. 34 3 Sections

Postal Customer Pre-sort Standard ECRWSS US POSTAGE PAID Price–75¢

County sets new rules
for State Beach

The Dukes County commissioners last
week approved new rules for large gath-
erings on Joseph A. Sylvia State Beach.
Under the new rules, any group of more
than 50 for a social, recreation, or com-
mercial purpose must get a permit from
the county manager. See Page 5

Nine condo units under
review in Oak Bluffs

The Martha’s Vineyard Commission is
reviewing a nine-unit condominium de-
velopment proposed for Dukes County
Avenue in Oak Bluffs. The 9,164-square-
foot building would sit on two parcels to-
taling slightly more than a quarter acre
and 21 on-site parking spaces would be
included. See Page 11

SSA considers new 
residency criteria

The Steamship Authority Tuesday ap-
proved the 2009 winter and spring
schedules and heard a description of a
proposal to change the year-round resi-
dency criteria used to qualify Islanders
for discounted excursion rates. The pro-
posed change originated with the Nan-
tucket town clerk. See Page 4

A market sprouts on 
Tisbury Wharf 

A new outdoor market at the Tisbury
Wharf in Vineyard Haven is experiencing
some growing pains, but vendors are de-
termined to see it thrive. The market will
be open every Tuesday morning through
September from 9 am to noon.

See Page 21

Paddling through nature
Take a kayak

tour through
The Trustees of
Reservations’
Cape Poge
Wildlife Refuge
on Chappaquid-
dick. The tour
provides an inti-
mate view of wildlife, saltwater marshes,
and a wealth of information about the
natural Vineyard. Calendar, Page 24

An artist with soul:
Heather Neill

Her paintings are singular in their de-
tail, humor, and meticulous realism. The
artist proves as interesting as her work.
Heather Neill’s background and her point
of view are revealed in this profile.

Calendar, Page 9

H I G H L I G H T S

www.mvtimes.com
© 2008 The MV Times Corporation

Continued on Page 8 Continued on Page 12

Come to
the Fair

Schedule
inside

The fungi
around us

Calendar, 
Page 25

Continued on Page 3

A Fair for all ages

Agricultural

Fair

Have fun at the 147th Martha’s Vineyard

Enter The Martha’s Vineyard Times 

Ag Fair Photo & Video Clip Contest

to win a grand prize of dinner for two.

Upload your photo or video on mvtimes.com
 

by end of day, Sunday, August 24. 

See The Ag Fair supplement for contest detai
ls.
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8-Jan 13,000
15-Jan 13,000
22-Jan 13,000
29-Jan 13,000
5-Feb 13,000

12-Feb 13,000
19-Feb 13,000
26-Feb 13,000
5-Mar 13,000

12-Mar 13,000
19-Mar 13,000
26-Mar 14,000
2-April 14,000

9-April 14,000
16-April 14,000
23-April 14,000
30-April 14,000

7-May 14,000
14-May 15,000
21-May 16,000
28-May 16,000

4-June 16,000
11-June 16,000
18-June 17,000
25-June 17,000

2-July 18,000

9-July 18,000
16-July 18,000
23-July 18,000
30-July 18,000
6-Aug 18,000

13-Aug 18,000
20-Aug 18,000
27-Aug 18,000
3-Sep 18,000

10-Sep 17,000
17-Sep 17,000
24-Sep 16,000
1-Oct 16,000

8-Oct 16,000
15-Oct 16,000
22-Oct 15,000
29-Oct 15,000
5-Nov 14,000

12-Nov 14,000
19-Nov 14,000
26-Nov 14,000
3-Dec 14,000

10-Dec 14,000
17-Dec 14,000
24-Dec 14,000
31-Dec 14,000

Call for breakdown by town.

REQUIREMENTS:
Inserts must be shipped in increments of 1,000.
Please note: The Times does not print the inserts, 

the advertisers must supply the printed items. 
Max: 8-1/2” x 11” ~  Min: 5.5” x 8”
Single-sheet folded inserts must be machine-folded 

(letter style) with a tight crease. Inserts should not be perforated. 
Stock should be 50# or greater. Multi-fold pieces must have a 
common spine or fold. 

No attachments on insert, and inserts must have a straight edge.

PRICING (does not include the cost of printing) 
• $85 per 1,000 up to 1 ounce 
• $95 per 1,000 1.01 to 1.5 ounces 
• $105 per 1,000 1.51 to 2 ounces

(Call for pricing for inserts over 2 ounces.)

INSTRUCTIONS:
1. Place your insert request with your MV Times account representative.
2. Deliver ten (10) copies of your inserts by 3:30 pm, Friday prior to publication date to: 

The Martha’s Vineyard Times, 30 Beach Rd., P.O. Box 518, Vineyard Haven, MA 02568  
3. Clearly label insert boxes “For Distribution in The Martha’s Vineyard Times.” Include your 

company name, the name of insert, the quantity of boxes and inserts, and insertion date.
4. All inserts must be delivered to The Martha’s Vineyard Times office 8 days prior to insertion date 

or to Community Newspaper Company 6 days prior to insertion date. (Insertion date is the Wednesday
before the publication date)
The Martha’s Vineyard Times, 30 Beach Rd., P.O. Box 518, Vineyard Haven , MA 02568
or: Community Newspaper Company, 475 Washington Street, Auburn, MA 01501
Attn: Chuck DeLeo. Receiving hours: Monday–Friday, 8 am to 4 pm, 508-626-4486

CIRCULATION
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INCREASE FOR
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IN 2009

Ad templates in multiple sizes may be downloaded 
at www.mvtimes.com, just click on the Advertising tab.

Choose from Quark, InDesign, Illustrator or 
PhotoShop templates.

Modules Wide
1 module – 1.615"

2 modules – 3.337"
3 modules – 5.061"
4 modules – 6.784"
5 modules – 8.507"
6 modules – 10.225"

12 modules* – 21.2”
*(2 Full Pages across center gutter)

Modules High
1 module – 1.488"

2 modules – 3.063"
3 modules – 4.639"
4 modules – 6.215"
5 modules – 7.791"
6 modules – 9.367"
7 modules – 10.94"
8 modules – 12.52"
9 modules – 14.095"

10 modules – 15.67"

1

2

3

4

5

6

7

8

9

10

1  2  3  4  5  6
6 MODULES WIDE

10
 M

OD
UL

ES
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H

SPECIAL PUBLICATIONS MODULAR AD DIMENSIONS

YOUR MESSAGE, WITH IMPACT!
The Times employs a modular system for display advertising.
Each printed page is built of 60 modules.

*Combine modules, as you choose, to build your message 
economically and with impact.

Above are sample sizes. Your ad can be any 
combination of modules. *Certain restrictions apply.

2

6

7

1

9

4

Supplement Ad Sizes
Eighth Page—8P – 5.061"W  x  3.845"H

Quarter Page-Horizontal—QP-H – 10.225"W  x  3.845"H
Quarter Page-Vertical—QP-V – 5.061"W  x  7.791"H
Half Page-Horizontal—HP-H – 10.225"W  x  7.791"H

Half Page-Vertical—HP-V – 5.061"W  x  15.67"H
Full Page—FP – 10.225"W  x  15.67"H
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1 – YOU PROVIDE
THE AD DIGITALLY
SUBMIT BY MAIL, E-MAIL, OR AT OUR BEACH ROAD,
VINEYARD HAVEN LOCATION ON CD OR ZIP DISK.

What to include – A printed proof, faxed proof or PDF of
the ad, contact name, phone number, and e-mail of the person who
created it. 

Preferred formats – PDF, JPEG, TIFF, EPS. Please read the
information referencing your software. We accept complete ad files
created in Quark, InDesign, Illustrator, or PhotoShop.

PDFs created in Illustrator
To create the PDF
• Turn all fonts to outlines prior to saving the ad as a PDF.
• File – save as (name your file) – select Adobe PDF from the Format
drop down list.
• In the Adobe PDF Options window, select Custom from the Preset
drop down list.
• Select Acrobat 4 (PDF 1.3) from the Format drop down list.
• Check the boxes ‘Preserve Illustrator editing capabilities’ and
‘Embed page thumbnails.’ Save as PDF.

PDFs created in InDesign
OR sending Packaged files
To create the PDF
• Turn all fonts to outlines prior to saving the ad as a PDF.
• Type – Create Outlines. 
• File – Export OR File – PDF Export Presets [Print].
• Select Custom from the Preset drop down list.
• Select Acrobat 4 (PDF 1.3) from the Compatability drop down
menu.
• Select None from the standard drop down menu. Continue.
• In the compression window...

Under color images and Under grayscale images
• Select Bicubic downsampling to 170, select Automatic in the

Compression drop down list, select Maximum in the Image Quality
drop down list.

Under Monochrome images
• Select Bicubic downsampling to 600 ppi, select CCITT Group

4 in the Compression drop down list (this is the default), check the
box beside Compress Text and Line Art, and also beside Crop Image
data to Frames.
• We recommend that you Save Preset as MVT, before clicking
Export. This will enable you to quick-select this preset from File  –
PDF Export Presets – MVT for future ads you might create for The
Martha’s Vineyard Times; you can click Export immediately after step
3 listed above.
To Package your files for an external source 
(this collects the document, graphics, and fonts)
• File – Package (or Preflight) brings up a ‘Printing Instructions’ win-
dow. You can fill this out but it is not mandatory. Continue.
• ‘Create Package’ folder window appears. Name your folder. Check
the boxes ‘Copy Fonts (Roman Only)’, ‘Copy Linked Graphics’, ‘Update
Graphic Links in Package’, & ‘Use Document Hyphenation Exceptions
only.’
• Stuff, zip, or compress the files before e-mailing.

PDFs created in Quark
To create the PDF
• Use Acrobat Distiller to create your PDF. Specs are similar to those
mentioned in the InDesign specs. Detailed specs can be found in the
Step-By-Step guide.
• Embed all fonts. There is no option to turn fonts to outlines in
Quark.

Collecting the ad for output
• File – collect for output, in this window, make sure that all the fol-
lowing check boxes are checked: Document, Linked Pictures,
Embedded Pictures, Color Profiles, Screen Fonts, Printer Fonts, (these
options available in Quark 5 and later).
• Stuff, zip, or compress the files before e-mailing.

Ads Created in PhotoShop 
• If providing layered files, also send us the fonts used in the ad. In
case an error is found in the proofing process, we can correct it in-
house.
• If sending a flattened file, there is no need to provide the fonts.
• PhotoShop ads with text must be a minimum resolution of
300dpi.

Ads Created in Microsoft Word
(Not recommended)
• We try to match fonts as closely as possible to those submitted.
Since fonts differ on PCs and MACs, substitutions are often neces-
sary.
• Supply images, if any, to accompany the Word document.

IMPORTANT THINGS TO REMEMBER
• When creating an ad, please make the document size the same
size as the ad itself, per MV Times ad sizes (i.e. if the ad is 1.917 x
2”, then the document size should also be this size).
• Pictures should be 150 dpi.
• Line art (scans of logos etc.) should be 600 dpi.
• Color ads should be submitted in CMYK. (Don’t use RGB or indexed
colors.)
• If placing a black & white ad, make sure all ad components are in
grayscale prior to making the PDF. (No parts of the ad should have
any color elements whatsoever.)
• Size all photos close to the size(s) being used in the ad.
• EPS files in PDFs can be problematic. Make sure that fonts in EPSs
are turned to outlines before saving the final file as a PDF.
• Save PDFs as Acrobat 4 (PDF 1.3)
• Always check a PDF for accuracy before submitting it.
• Web images are 72 dpi (low resolution), and will not reproduce as
good quality images. We require 150 dpi. (A web image will only
reproduce reasonably well IF it is twice the size of the final intended
printed image).
• All ads go through a proofing process; and we may make changes
to adhere to our house style. 
• We reserve the right to substitute fonts when necessary.

2 – YOU PROVIDE
THE AD CAMERA READY
WE SCAN YOUR AD – When you provide us with
a camera-ready ad we will use our high-resolution
scanners to convert the ad to digital form.

FOR BEST RESULTS – Be sure the ad is the right
size, the print is of high quality (laser), and the ad
is all line art. Grayscale and color ads can be
scanned but quality will seldom equal or exceed
that of the original. Avoid small serif fonts and
tight registration. Avoid dropout type except with
black backgrounds, and make sure the dropout
text is bold. Remember, we print on newsprint.

3 – WE MAKE YOUR AD
FREE AD CREATION – We will create your ad at
no charge. Just provide the copy and we do the
rest.

SCANNING IMAGES – We will scan art or photo-
graphs you provide for $10 per scan. The best results
come from quality photos, negatives, slides, or black-
and-white line art.

Note to advertisers:

If you like, The Times will design and
create your advertisement. Working
from your ideas, Times designers can
add the fonts, graphic elements, bor-
ders, shading, images, and color nec-
essary to make your message stand
out. Except in unusual cases, there is
no charge for this extra work,
although modest fees may be added
for photographs taken by Times pho-
tographers for advertisers. Each
advertisement will be designed to be
unique. Our designers do not copy
for one advertiser the design ele-
ments, fonts, or styles employed by
other advertisers, and we do not dis-
cuss the advertising plans of our
advertisers with other customers or
the public.

GETTING YOUR AD TO THE TIMES
E-MAIL – carrie@mvtimes.com, danielle@mvtimes.com, or chris.roberts@mvtimes.com

FAX – 508-693-6000
24-HOUR DROP-OFF (mailbox at side of building)


